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Community impaCt RepoRt 2012

Helping the sustainable economy grow
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Dear Reader, 
Chinook Book is founded on a simple belief: The businesses that give back should be the ones 

that thrive. 

We believe the primary way Chinook Book can benefit the communities we serve is to make it 

easier for people to steer more of their spending toward good businesses—the ones that take care 

of the environment and give back to the community. When good businesses grow, local economies 

get better and our communities get stronger.

Two years ago we launched Chinook Book mobile, and usage data from the app has allowed us to 

better measure the impact Chinook Book users are having in building a better economy. We’re 

excited to share our first Community Impact Report with you, and I welcome your feedback. 

       

       Nik Blosser 

       President, Celilo Group Media 

       nik.blosser@chinookbook.net

       January 2013 
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How we think about impact: 
it starts with Chinook Book merchants
Chinook Book businesses put relationships first. They treat their employees and suppliers well; 

they buy supplies from local sources; they minimize their environmental impact; and they believe 

in giving back to the community that supports them. In short, they do what they do with a little 

bit of attention paid to the larger context. A dollar spent with one of these businesses tends to 

stay local and multiply.

The merchants in Chinook Book are the ones making a real impact on the communities they serve. 

We make our impact by helping them grow.

Chinook Book Criteria
Every merchant in Chinook Book meets our standards for sustainable 

business practices developed in partnership with the Sustainable 

Development Commission of the City of Portland and Multnomah County. 

We publish this criteria on our website for public review and comment.

http://chinookbook.net/criteria


page 4 of 9

How we measure how we’re doing
We periodically check with merchants on the amount people spend in their stores when redeeming 

a Chinook Book coupon. We use this information to estimate an average transaction size for each 

coupon. The Chinook Book app gives us raw data on how many mobile coupons are redeemed at each 

merchant. We then add in a factor for print coupon redemptions based on the relative size of our 

print distribution to get a total number of coupons redeemed at each merchant. 

The resulting math: total coupon redemptions x average transaction size — gives us an estimate 

of the total economic impact of each coupon and of all our coupons together. It’s not perfect, but 

we think it’s a pretty good estimate for the impact Chinook Book users are having. 
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measuring our impact for 2012

We assembled

 4,700 businesses 

that met our criteria ...

These businesses placed offers in 

our 2012 print and mobile editions ...

Chinook Book  

users redeemed

918,000 

   of these offers ...  

Steering $19.7 million 

toward the local sustainable 

economy through transactions 

involving Chinook Book coupons.

Chinook Book

Chinook Book
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impact by type of business

Pizza Luce, Minneapolis

Local Food 
Restaurants, coffee shops, bakeries, etc. 

  $3.5 million

Pharmaca, Boulder

Wellness 

  $1.6 million

PCC Natural Markets, Seattle

natural Food Stores 

  $7.7 million  

Tattered Cover Book Store, Denver

Local Retail 

  $2.1 million

Portland Center Stage, Portland

Local arts & 
entertainment 

  $711,000

California Canoe and Kayak, Oakland

outdoors & travel
  $1.7 million

Cole Hardware, San Francisco

Home & Garden 

  $2.4 million 

Chinook Book users spent 

the following amounts 

while redeeming 2012 

edition coupons:
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impact by city
San Francisco  
Bay area 
2012 edition

  We assembled  

1,190 businesses   

that met our criteria. 

  Chinook Book users redeemed  

127,000 coupons with these  

businesses, steering $3 million  

toward the local sustainable economy.  

Seattle 
2012 edition

  We assembled  

1,050 businesses  

that met our criteria.

  Chinook Book users redeemed  

287,000 coupons with these 

businesses, steering $6.2 million 

toward the local sustainable economy.

Denver/ 
Boulder 
2012 edition

  We assembled  

495 businesses  

that met our criteria. 

  Chinook Book users redeemed  

19,000 coupons with these 

businesses, steering $400,000  

toward the local sustainable economy.  

portland 
2012 edition

  We assembled  

1,200 businesses  

that met our criteria. 

  Chinook Book users redeemed 

300,000 coupons with these 

businesses, steering $6.9 million 

toward the local sustainable economy.

minneapolis/ 
St paul 
2012 edition

  We assembled  

760 businesses  

that met our criteria. 

  Chinook Book users redeemed  

167,000 coupons with these 

businesses, steering $3.2 million 

toward the local sustainable economy.  
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2012 Fundraising
Every year, we help schools and other not-for-profit organizations raise 

money by selling Chinook Book. For our 2012 editions, we supported a 

total of 544 fundraising drives that raised $340,000 for schools and 

other causes in our communities.

milestones and achievements

Monarch Montessori School, Denver

In 2012, we achieved a gold certification 

from Sustainability at Work for our 

workplace practices around sustainability.

We were also re-certified as a B Corporation 

in 2012. B Corps are a new type of corporation 

which uses the power of business to solve 

social and environmental problems.
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our purpose
The original Chinook Book was published in Seattle by Walter Shelley Phillips in 1913. It was 

an insider’s guide to the Chinook jargon, a language that had arisen in the Pacific Northwest 

in the late 1800’s as a way for the different cultures settled there to communicate and trade 

with each other. The original Chinook Book was created to help people share a place together, 

to trade with each other in a way that builds community.  

Today’s Chinook Book is in service to the same ideals. We’re excited by the impact we’re 

starting to have, and by the potential of what we can create together through our daily 

decisions.

Thanks for being part of Chinook Book and for supporting businesses that give back.

Go to ChinookBook.net to learn more 

about our markets and merchants.

“Our challenge is to replace 

a single, monolithic 

global economy with a 

kaleidoscope of vibrant local 

economies, which together 

reflect the extraordinary, 

even sacred, diversity of 

cultures and environments 

across the planet.”

 —Helena Norberg-Hodge

http://chinookbook.net

